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Retail Marketing/Merchandising
Course Description

1.
Course Title:

Retail Marketing/Merchandising
2. CBEDs Title:

General Merchandise Retailing
3. Job Titles:

Refer to Labor Market Survey

4.
Course Description:
An instructional program that prepares individuals to apply marketing foundations and principles to the unique characteristics of the general merchandise retailing industry and perform marketing practices and tasks in general merchandise retail operations.  The students will also learn about a retail business environment, marketing, communications, and human resource management.

The student will be able to apply learned skills in a functioning student store.

This competency-based course is designed to bring students to a proficiency level, which enables them to find entry-level positions in the industries, which utilize skill-sets of cashiers and retail salespeople.

5. Course Prerequisites:
None
6. Course Hours:

270 + 450 = 720
7. Course Dates:

Revised January 26, 2011
8. Course Outline:


A.
Career Preparation Standards/SCANS:

All work site learning methodologies including Community Classroom and Cooperative Vocational Education will be utilized when appropriate.

· Students will understand how personal skill development affects their employability.  They will exhibit positive attitudes, self confidence, honesty, perseverance, self discipline, and personal hygiene.  They will manage time and balance priorities as well as demonstrate a capacity for lifelong learning.

· Students will understand key concepts in group dynamics, conflict resolution, and negotiation.  They will work cooperatively, share responsibilities, accept supervision, and assume leadership roles.  They will demonstrate cooperative working relationships across gender and cultural groups.

· Students will exhibit critical thinking skills, logical reasoning, and problem solving.  They will apply numerical estimation, measurement, and calculation, as appropriate.  They will recognize problem situations; identify, locate and organize needed information or data; and propose, evaluate, and select from alternative solutions.

· Students will understand principles of effective communication.  They will communicate both orally and in writing.  They will listen attentively and follow instructions, requesting clarification or additional information as needed.

· Students will understand occupational safety issues including the avoidance of physical hazards in the work environment.  They will operate equipment safely so as not to endanger themselves or others.  They will demonstrate proper handling of hazardous materials.

· Students will understand career paths and strategies for obtaining employment within their chosen fields.  They will assume responsibility for professional growth.  They will understand and promote the role of their field within a productive society, including the purposes of professional organizations.

· Students will understand and adapt to changing technology by identifying, learning, and applying new skills to improve job performance.  They will effectively employ technologies relevant to their fields.

· Students will understand complex inter-relationships of systems.

· Students will understand systems – know how social, organizational, and technological systems work and operate effectively with them.

· Students will monitor and correct performance – distinguish trends, predict impacts on system operations, diagnose systems’ performance and correct malfunctions.

· Students will improve or design systems – suggest modifications to existing systems and develop new or alternative systems to improve performance.

· Students will understand all aspects of the industry including: planning, management, and finance; technical and production skills; underlying principles of technology; labor, community, health, and environmental issues.

· See Career Pathways State Standards for Fashion Design, Manufacturing and Merchandising.

B. Content Area Skills: 
Students will be able to understand and demonstrate competencies in the following areas that may lead to entry-level employment.

· Employment preparation 

· Role of small business in the economy


· Entrepreneurship

· Creating a small business

· General merchandise training

· Sales and business simulation

· Operating business equipment
C. Expected Student Proficiencies:  
Students will demonstrate knowledge of retail merchandising and principles associated with marketing, communications, and human resource management.  Students will also utilize learned skills in a lab setting.

D.
Hours of Instruction:  720

See course outline for breakdown of instructional hours.

E.
Industry/Licensing:  None
9. Additional Recommended/Optional Items:

A. Articulation:  Pending
B.
Academic Credit:   None
C.
Instructional Strategies: 

· Students will be introduced to needed academic skills associated with marketing and retail merchandising.  Method of instruction will include:

· Use of guest speakers

· Direct instruction

· Developing technical Math and reading skills

· Field trips

· Team building exercises

· Class projects

· On-the job experience
· Supplemental materials will be used to enhance and adapt to current textbooks as listed.
D.
Evaluation:

E.
Instructional Materials:  
The text and materials aid in the overall focus of contributing to student development of competencies in marketing, merchandising, and management.   

· Retail Merchandising; Southwestern Publishing Co.

· Additional Text:  Marketing Essentials, Third Edition; Glencoe

· Additional Materials:   Newspapers, magazines, promotional materials, and videos
· Additional Activities:   School events and sports activities, field trips, guest speakers, and comparison price shopping.

F. Certificates:  Certificate of Completion
MARKETING STANDARDS:

The student’s level of proficiency of the California Marketing Standards will be assessed to determine the student understands the subject matter.  As each Standard is passed the students are recognized with their name added to the proficiency chart.

The Standards and timeline are addressed in the successive materials and coupled with the Student Store lab and additional education materials.  The student will recognize characteristics to bring them success in the business arena and be prepared to find a career in cashiering, inventory, merchandising, retail sales, or related fields.

MATH STANDARDS ADDRESSED:

Merchandising and marketing positions can be math intensive.  We prepare our students with math skills by incorporating “Math Monday” into the curriculum.  The following California Math Standards are addressed on the aforementioned Math Monday:
Math 7.1.1
Know various forms of display for data, stem-leaf plots, box & whisker, and use sets of data to compare two sets.

Math 7.1.2
Add, subtract, multiply, and divide rational numbers.  Take rational number to whole number powers.

Math 7.1.3
Convert fractions to decimals and percents and use in estimating and computation.  Understand quartiles and the max of a data set.

Math 7.1.3
Use measures expressed as rates and measure expressed as products.  Determine when and how to break a problem into simple parts.

Math 7.1.6
Calculate percent of increase/decrease of a quantity.

Math 7.1.7
Solve problems that involve discounts, markups, commissions, and profit.  Calculate simple and compound interest.

Math 7.2.1
Use estimation to verify the reasonableness of calculated results

Math 7.2.2
Add and subtract fractions by using factoring to find the common denominator.

Algebra 2.0
Use operations as taking the opposite, finding the reciprocal, taking a root and rising to a fractional power. Understand rules and use of exponents.

ENGLISH PROFICIENCIES ADDRESSED:

Marketing is heavily focused upon relationships, and the relationships are developed and enhanced with effective communications.  The Marketing/Merchandising program requires that students strive for perfection with verbal and written presentations, and the student assessments incorporate a grammar measurement.
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